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B2 ESIAERE, P ESCEE R ER R | RSO IR RO R SRR S SRR
1 EipHELS

HIFETET (Critical Discourse Analysis, CDA)  § 7Rl 70 Hris & (R IES . U S EIRESZ 0
ARELE S RO, TR, TREA DU RIS, WS SRS, FEESUER I+, CDA
B2 T RS A SO PP IER BN fEDUL . ZIAR ED SR ST TE S . 9 R 057 K th 1) = e M HE S i1 2 4
LT RGN ER: SCRZ RN 5. MREE T TR SRR O SO A A S g
Fis AL SRR MR E S T ) A S SUESE P, AT SEIIBE . BUIK RIS, A, %48 CDA
FEERDIITHAAAEA R, EOPERGE. NI, T RAERERETE S IR 5 A CDA, i RHEERHY
A | FATC R BRI SE AL, MR TSR A SR U, BT, ABESERTE AR T 445 Fairclough
SYEEZLIR LR A7 DA AntCone f S BUAIFIFATC AT 4% “SORJZTH AEWLEIE, DA USAS 8 S5 19 AR
BhIAT “TEIESCE” SR AREHEL, AL G USRS R RS

2 HFIgLt
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2.1 BRI ERZI SR

AR TR H BBC. CNN. (PR) (AlZYnt) S EE Emdts, fEE (g7 © wEsesr (it
AR . RV (EAR) FEREEC I AR IGE, St 162 4, BRI 22 AR AL R A,
ERAkHE, DA LiZiqi. Chinese food culture, rural life in China £8k 3¢ A AT 4 AR, HDASEERIE B
NHATRAEFN AT, TEREHERR T 52 R B R ITTR NS, R A S IIER 162 4%, HERIES TR R
SR, APICR MM, KIEGERIE . KAn S e M 162 454 30GE i e i 31
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3.1 FMEIRIE R E RS ARHHIE

MR, HMEER 27 OB IRTE WG SR . S A . R ES BOA KRR, o,
SCAAEREA R N b by, OB 2 ISR T er 3l . a2 S RBSUL R T BUA RIKE WS 5
AWK, BRI HAR, SUNBIR AR AU IS RE-5 SO SRS UEA T A IR IR Rl (e MUSUR A TP
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T A RGE AU S e oA 3, BOARTEE S i 2 R S T2

2 AMEAGER) EAABIR S AR (0E) SR (DA 31 fedlE e AR T 4ET)

Jr T AL 1] IR FRPAAS (4373
1 Chinese 550 156.7
2 video 363 103.4
3 life 156 445
4 rural 142 40.5
5 youtube 122 34.8
6 media 103 29.4
7 traditional 83 23.7
8 people 81 23.1
9 content 80 22.8

10 culture 80 22.8

5B AntConc FRISI AT THEX 31 G SCAIATE T, SAMEARGE P %L =ikl Chinese (550) . video
(363) . life (156) . rural (142) . youtube (122) . media (103) . traditional (83) . people (81) . content
(80) . culture (80) , PRSP TPE, S, Uk, 48, B SBUR AN KL OBGE. RN IERCR
SR, SMAERGE T S RSO SIS, B RIS A i6; B goverment —ial 0147
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HY5MEHFIWT. fKHE Fairclough #LPFIEIE M SCA Z AT, ABFFENSMERIE ikl 6 A HA R HR %
FFESCRAT, MR RERE . AVEEsH | 15 A SR 4E B R E AT, AN A e 2L 1 @ =X S i iE R .

SCAR A SEAE AL AN ) I AL A . GBS 2 SR AR FH il AR 3 5 AR 40 T 2 S L AL 28
i, HEp e mEm R, AE OGRS SRR iRk, HE AR S . RIS E RO, T
PE. WARESE N RN B E VR S622 7S, RIENARNA RN S SUERIL Ty X —HEZE AT LR 55
R, F9 T S E R SRR, 525 S U BLNG  SMERGE TS - “She is known for calming
videos of her bucolic life in southwestern China’s Sichuan province.” )W calming 5 bucolic WG B 2518 5 FE 1IE
Wik, FF S MABRT T8, FRRH RN, RN 2 5E RO E S A EAR L BRIR AR LA T
KFE MR R, MEF XN TR RS HRT. 75— WRGERES]:  “The slow and unhurried pace of
everything she did coupled with the meticulous filming and production turned her not just into a huge influencer.” ]9
slow and unhurried pace 5 meticulous filming W O EREY), A& 811G X HEEME, BEERREN L1
Lol i, HAEERI T “SEANE— R E R HE—E PR )7 BB RS, (SO SEAE QLR AR R
T, (HAAERY TEYY:  “She has been dubbed the ‘Quarantine Queen’, offering a dreamy escape, and a lesson in
self-reliance.” DA dreamy escape iX— Wi 3R35, FEHUAIUE (7 R BLACKE 2 RS PiRERE BT, A 1) Y1 J2 T 3 SR
ALH AR OERE AN, AR ERIESER, SCIE SR B,
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4 X rural WIERIRTIAT

1 rose to fame in 2019 with her beguiling videos of rural life, steeped in the symbolism of traditional Chinese
idealized culture.

2 evoke nostalgia and the peaceful beauty of rural life.

3 first to capture glo{?ﬂ;ﬁgljﬁ cg; with their idylllic rural life, paving the way for a new generation of

4 Other fans app recelilrtl%llf;cf:rolfler wholehearted rural life, or at least the rural aesthetic.

5| BBC accused Li of idealizing or overly glorifying | rural life in her videos.

6 | praised Li for drawing a positive picture of China’s | rural population (which rep resents 40 percent of the
country’s people).

WK 4 PR, rural ARG AT H @I idyllic, peaceful . beguiling WL A HILH, HZ AT 52 Mk
TIBEBBMALE ., B, “She rose to fame with her beguiling videos of idealized rural life, steeped in the symbolism of
traditional Chinese culture” —/A)¥, idealized 55 steeped in the symbolism ¥ % F A= 15 A T AL M A2 58 SCAL I 7 SE4F
Z, MRS E T, BIEFFAE BBC “idealizing or overly glorifying” HIURAHLITE, MARITIELEEWRTIMT
HT ORI, RS REHEIR TR SEAE 2 ) £

SCAAZ FME SR EE AR SO R R S, SRIAATE T NS BAASE | RE RS LM E. Sb
UL 3R K 2= SR RIVEACR ARV . AR E MR RIR SO RIS, AT FLDAAN AR A= 35 SR 00 H AR V4 7 BEAR A 22,
(R M ARTE R (8 WL A 3 v JE SO Hh A G SCAB R B . A AN, X —HE ™ 2 T R R A BRI S0k
AR R RS, SRR b Z (R W] VAE M S B B TEGE i “Li represents a new wave of
Chinese soft power in that she’s so creative and aesthetically good, and knows how to appeal to a general audience
whether they’re Chinese or not.” ] soft power "W MH2A AN, BESBIE LRSS aesthetically good 5 appeal to
a general audience FHERE A K TH L ) 5@ PERE, FEAE EWIRHEGR B ELT MBS, BRI
[B] AL A BT IE 24 k. B etk s| HE R : “ She is dubbed the ‘viogger who amazes the world with China’s
countryside life” , VASEBIESSHURT BIRTHEEWEE, amazes the world 1R 2 AR MARIE_ BT E %
SCAFFS, ™ i BRI E R S IE I EAG R, A SO AT IR HE 2R A% i 1 S A

#5: AR cultural RIEAIRGIAT

1 enhance our country' s cultural soft power," as he said in a speech delivered
2 a debate on Chinese social media: was she an apt cultural ambassador?

3 Li is one of China' s most successful cultural exports, the author wrote.

4 blocked sites as a way to project the country' s cultural influence.

5 “The foreign cultural influence of Li Ziqi' s YouTube channel is on

2% 5 R, cultural FEHCEE H R BLES SCARALRR A% OMRE: soft power . cultural ambassador ., cultural exports.,
cultural influence, X SETRN LR 251 3B AR S Ay, A NBIWER SN R L E 7 DA B8 B AL %
TR scAes =, Blan,  “Liis one of China’s most successful cultural exports”™ H R EREMWEE 5 E K b
RS, RIS E SR T < BRSO R AE” R EEALR].

TS SAE R AR A AT (e HRRIE S TP ALz B A, AMEE BRI SE LA th &, TR
Myt RIE . ZREN S ERR D KB, 2T EBIELS U B . AT A E R 2 42
{5, X—HEZE B SEU I ST ], ST SCA A 2 PRI PR AR T €2 1 ] o . o A R R, IR e s )
MWLM, WRIEFEH:  “She has over 20 million subscribers on her YouTube channel, rising to become the most
popular Chinese-language influencer on the platform.” ¥R A EPE L . AL B BEAY RIE subscribers 5 most
popular, AWM N E IR, IAE 58 U5 R RIE G 1 53 1 HARAT RO, R A SRR SR AR fl g s
(SR
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% 6: A% video HIEMEGIIT

1 China' s short- video boom has given rise to a large number of
2 She puts a lot of time into each video with most taking days to shoot.
3 video channels depicting rural life are a dime a dozen.

app Douyin and 21 million followers on microblogging

4 Li boasts 27 million subscribers on short- video platform Weibo.

s|a business which functions like a talent agency

for online- video platforms.

# 6 R G747 SMEXT 2 1 R A 5 A% 4% SR i S vh X . short-video boom . video channels
subscribers . talent agency “FiL K545 1 SIS B T AR\ Wi V32 48 v 2 22 3aE BE C T AR AR 7™ (takes
days to shoot) , WAHTHITFHINIALIZE (marketed by Hangzhou Weinian) , {EHE#M I “$ORIKAE—2 T4
B—3CAEHE MIETTEE, R ESUE A thig Rt s il Al S S,

S E e, DRGRE 2 IR RURIETE, MR R RN A . BIAN:  “Her videos reveal as much about
the day-to-day labor of most Chinese farmers as the Martha Stewart Show does the American working class.” %A PAZE
gkt 5 PRl day-to-day labor EEFFIRAHEIE, $i UM 52 B 5 BLSE & b 2 JRIFAAE— o BE S, (H R MATE Ul
SEHPVE, HERTE A IR E

R ERERE 2 ERRILEMES. H, B TRMAEIE A . AR RN . ABURL
FRp, WA PREA R AN RSO SGE B2 i, RIB AR TR e 25 a) . HOR, BRI N RHE A4
. ARG A SRR R R SRR SEvE, AT 5y o 56 60 55 SOAb HAE RS T ARGE . TR, TR B AN A
DA R B 52 32 SO, S AL 151278 2T RE s, 8 TR SIERET . )5, BasE o
B rh “DUVNILR” BASIRLEE, SN2 AR -5 AT Gy e Al i A TR MR, AR R R E ARk, diitt
FAIE T A TS AR AN b Scfb B2 BOA R, BRI, AMEERY IR AR AR 200 v [ Sk S %
FEARWR N . SO 265 S AR S BT T B GE Sk r B Bl DL, B3 A Prs. ik
AETEISIES, AUTATHZINEN S . $RTHEEAN 2 AR IR S 52 B . DA S AE SR M SEBR 2 T S 7 T+
AT AL AR ER AR T ATIE, WA LU NZE B R et TEFIE S, SR, DEERE P
FEAE— W A i 1), (B AT R A NS G, AT s, WoAkHEs T E S B A
Folb gt — s SRS Z o MR T R T )

3.4 RAIIE

AMEEXT AR RGE, FHAEDMR L SHF N 325, THZ AR F . Hr S R 00 % B ).
I AT L AR A ) 5 R HE SRS [R] R, AN — AN . AR TEAL . SRR SCA AR SR I R AR A R TR A
BT, SRR AR BRI . X IRV, DAEBUR. AR, EEML. w SRy T R S
B4, BRI A RAGTEE NP, SRS, 5 bkt sz,

MIPEEE AT AR, AMEEE R S S HERRROE, W25 72U T T AR 5 R
TR, XN P ESU I IMERRR AL TR R R MARE . ARTERCEE . R, AT S
HIEEEE R, SRR G, ERRRE R S

AR G M SCF A SCAR R TF o3, ASRWFSE AT it — 2D 45 G ZBSIEE AT, REAMERIE T H i 2=
FEEOE A . HERGE TCRP AL RIR R, DAH R HE R [ B AR A . 5T R AME Tl 3447
PESEER S, FEE SRR Pr . B SGE S B A IR WA B AN AR R A R R SRR D, A
KA R AE, PRI SR 5 A UL R e
S 3k
(119 M, F B0k J AL A EF 5 b 48 SCAB I B A% #5 - DA YouTube ¥ & 4% 1 2 J AL 451 oy ) [J]. 0 | o
#1,2020(10):90-93.

(215K 20 2= . v [ SC Ak xF Ah A% 46 1Y 52 I 28 95 R TT AT BK 42 DA YouTube ZF 1~ 28 &5 #0451 hy il (00, 3 AR )™
1,2020(12):77-79.
(318 BT, RS 3 & R o A “BISKIE” B9 555 21 [0]. 24 ACH0,2021(12):22-28.
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Li Ziqi's Construction of Media Image in Cross-Cultural Communication:

An Analysis of Critical Discourse Based on Foreign Media Reports

Zhang Zuojing, Sun Yilu, Shi Leyi, Wang Changyu, Jiang Jinyi, Qiao Yuan
(Anhui Normal University, Wuhu, Anhui 241000)

Abstract: The global popularity of Li Ziqi's videos has offered a typical case for Chinese culture to “go global”. Taking
162 reports on Li Ziqi's videos published by mainstream global media by the end of 2025 as the corpus, this study selects
31 core texts as research samples. By comprehensively adopting AntConc for word frequency analysis and the USAS
semantic annotation tool, it explores the discursive construction logic of foreign media from the perspective of Critical
Discourse Analysis (CDA). The findings are as follows: (1) At the textual level, high-frequency words and semantic
fields reveal that foreign media reports mainly center on cultural communication, rural life and commercial value, with
an overall positive and neutral emotional tendency; (2) At the discursive practice level, foreign media construct three
dominant narrative frameworks: cultural aesthetics, cultural exchange and commercial reference; (3) At the social
practice level, depoliticized and life-oriented individual narratives effectively break ideological barriers in cross-cultural
communication and facilitate Chinese culture to “go global”. The above findings verify the effectiveness of depoliticized,
life-oriented individual narratives in advancing Chinese cultural global outreach, and provide practical references and
vital implications for the international communication of Chinese culture.

Keywords: Li Ziqi; cross-cultural communication; Critical Discourse Analysis; narrative framework; communication
effect
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