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Study on the Use of Color and Cultural-Psychological Adaptability in Visual

Communication Design in the Context of New Media

Xinxin Wu', Handi Jia', Zhengxu Nian', Xu Sun!
!Heilongjiang University, Heilongjiang, Harbin 150080, China

Abstract: This study explores the adaptation rules of color usage and audience cultural psychology in visual
communication design within the context of new media, providing theoretical support and practical pathways for
improving the effectiveness of cross-media visual communication. By using literature review, it organizes relevant
theories on color psychology, visual communication design, and cross-cultural communication. Combined with case
analysis, it examines the media characteristic adaptation logic of color usage across different new media platforms.
Through empirical research combining surveys and eye-tracking experiments, it verifies the impact of cultural
psychological differences on color interpretation and the effectiveness of adaptation strategies. The study clarifies the
media adaptability, function-oriented nature, and dynamic interactivity characteristics of color usage in visual
communication design under the new media context; reveals the mechanisms by which factors such as cultural
background and group attributes influence color perception; and proposes strategies for color selection, combination, and
dynamic presentation that consider both cultural adaptation and media characteristics. Color usage in new media visual
communication design needs to center on cultural psychology as the core adaptation dimension. By integrating the
technical characteristics and communication rules of different media, it is possible to build a three-dimensional color
design system that aligns cultural cognition with emotional resonance, thereby enhancing information transmission
efficiency and cultural identity, meeting the developmental needs of visual communication in the new media era.

Keywords: New media; Visual Communication Design; Use of Color; Cultural Psychology; Adaptability
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