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Abstract:Under the digital marketing landscape, the logic of brand operation has undergone comprehensive iteration,
and university brand management courses need to align with market demands to achieve adaptive adjustments in the
teaching system. This paper first clarifies the core connotation and coupling logic of integrating digital marketing into
brand management courses, and identifies that the core orientation of course optimization is to supplement digital
practical content while retaining the traditional theoretical foundation of brand management. Then, it analyzes the current
adaptive pain points of the course from three dimensions: content, scenario, and evaluation. Finally, it proposes
actionable optimization paths centered on content restructuring, scenario upgrading, method innovation, and evaluation
optimization. The relevant adjustments integrate Al-assisted teaching tools, which can effectively narrow the gap
between university talent cultivation and market demands, help students build a comprehensive knowledge system of

brand operation, and enhance their professional adaptability and core employment competitiveness.
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